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Cards Off facilite les relations 
ŜƴǘǊŜ ƭŜǎ ŀŎǘŜǳǊǎ ŘΩǳƴŜ 
transaction en ligne:

- Les sites marchands
- Les acheteurs B2C / B2B
- Les banques
- Les logisticiens
- Les partenaires techniques

Cards Off:

des services dõanimation de communaut®s h®t®rog¯nes

de lõe-commerceCONFIDENTIEL & PROPRIETAIRE CARD OFF



The e-commerce promise is defeated 

ÅNot so  worldwide,

ÅNot so simple 

ÅNot so safe

Åé
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« Buy local in big shops »

instead of 

« Buy Global where it fits your needs »



2010 E-buyers Survey
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Voice of the customer

ÅExtensive Paneling

ÅMetrics

ÅQualitative

Å18 hours of vidéo 

« summary »



Survey : Key Take-aways

ÅFast growing maturity

ÅFrustration against anarchical 

growth of ecommerce side -

effects.

ÅStrong need for optimisations

& transparency.

ÅNeed for relevant OnetoOne

information.

ÅPut human relationship back 

in the picture.
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! Why pushing 

me « stuff » 

I bought six 

month ago ?
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Why isnõitthat easy ?

ÅWorldwide

ÅSimple

ÅSafe

ÅCheap
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